
   

 

Business/Cultural Tour in Foshan, China 

 

Please kindly note this is a sample courses introduction. It may be adjusted with 

prior notice depending on the availability of the professors. Students get 3 BFSU 

credits (6 ECTs) for Chinese Studies after completing all the required courses. All 

the topics are focused on the Chinese economy and business. 

 

Chinese Culture & Business Etiquette 

This topic is designed to enable students to develop a basic understanding of the Chinese 

culture and its influences on business relationships. It also seeks to help students acquire the 

skills to interact with Chinese people in simple social and business contexts with an 

appreciation of the Chinese business protocols. Whilst helping students to develop a broad 

understanding of the Chinese culture and business etiquette, this course provides them with 

the cultural context of their study in China as well as the foundation for their future career 

related to China or Chinese enterprises. 

Based on the knowledge about Chinese history and Chinese philosophical thoughts, such as 

Confucianism, Taoism, and Sun Tzu’s Art of War, the students will understand Chinese core 

values, ways of seeing the world and thinking logic. The influence of the two important 

concepts “Guanxi” and “Mianzi” in Chinese social practice in the business world is illustrated 

and discussed. What’s more, aspects of Chinese Cultural Traditions, Cultural theories, 

Chinese communication styles, Chinese psychology, and Chinese Business Etiquette/practice 

are covered with examples and cases. 

 

Insight into Chinese Economic Reform 

Since 1978, China has been carrying on the policy of reform and opening up, while 

abandoning the centrally-planned economy. Remarkably high growth rate has been achieved 

during the past 40 years. 

There is no easy access to a convincing explanation for this, because Chinese economy does 

not fit in any standard economics model. The argument over the Chinese economy has never 

stopped. 

The speaker will introduce a new perspective to analyze and help understand the Chinese 

economic growth. The 40 years’ growth is divided into three stages, in accordance with the 

evolving growth motivation, mainly initiated by the Chinese government and jointly 

supported by the other stakeholders. It’s believed that the changing motivation has put great 

influence on the development of Chinese economy. 



   

 

Notably, fundamental changes have emerged since 2012, which makes a big difference for 

China, as well as the world. 

 

Foreign Direct Investment into and from China 

China has long been the largest developing recipient of FDI. For all the multinationals, 

Chinese market is of vital strategic importance. At the same time, Chinese companies are 

expanding very quickly in the other countries. China is switching from a country with net FDI 

inflow to net FDI outflow. 

In response to the emerging trend, Chinese government has been adjusting the investment 

policies frequently, and will continue to do so in the future. People who are able to see the 

future direction will definitely gain advantage in this huge market. 

This lecture will guide you to analyze the FDI into and from China, examine the policy 

adjustment, understand the reasons behind the change, therefore being able to predict the 

future development. 

 

Doing Business in China 

China is a very different business environment for those accustomed to western business 

systems. China remains a communist country with a significant legacy of a command 

economy. But it is also a market economy. Understanding this mixture– capitalism with 

Chinese characters- is a major aim of this course. 

In this course, students will learn about the origins of the emerging Chinese market economy, 

the distinctive characteristics of the business management in Chinese market, the challenges 

of starting and managing a business in China. Students will complete the course with a better 

understanding of how they can identify and evaluate the risks and opportunities associated 

with Chinese market. 

 

Marketing in China 

The course is an introduction to marketing in China with an emphasis on learning to develop 

responsive marketing strategies that meet customer needs. The course focuses on marketing 

concepts, the role of marketing in the organization, and the role of marketing in society based 

on Chinese environment. Topics include market segmentation, product development, 

promotion, distribution, and pricing. Other topics, which will be incorporated into the course, 

are external environment (which will focus on integrative topics with marketing, such as 

economics, politics, government, and nature), marketing research, international/global 

marketing with relevance to cultural diversity, ethics, the impact of technology on marketing, 

and careers in marketing. 



   

 

We all have many experiences with marketing from the viewpoint of the consumer. In this 

course, we will take the perspective of the marketing decision maker. You will learn about the 

decisions that marketers must make and tools/frameworks that will assist you in making those 

decisions effectively. By the end of the course, you should understand the complexity and 

challenges associated with making marketing decisions as well as ways to design effective 

marketing strategies. On the practical side, this new understanding of marketing should make 

each of you a more knowledgeable consumer. 

 

 

For more professors’s information, please refer to: 

https://ibs.bfsu.edu.cn/en/teacher_list.aspx?m=20150306133438693116 

 

https://ibs.bfsu.edu.cn/en/teacher_list.aspx?m=20150306133438693116

