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Course Syllabus  

International Marketing Management 

 

Course	Details		

 
Course Title  International Marketing Management 
Course Code  
Credit Hours  3 
Semester & Year  Fall Semester, 2019- 2020 
Pre-requisites None 

 

Contact	Hours	

 
Class Type  Days  Time  Classroom  

Lecture  Friday 1:00pm - 4:00pm IB413 

Instructor	details	

 
Instructor:  ZHENG Weijia 
Room IB941 
Office Hours By appointment 

Email zheng.weijia@bfsu.edu.cn 
Telephone Use email for correspondence on academic matters 

 
 
 

Course	Introduction		

 

This course is designed as an introduction to international marketing management course.  

 

The course is divided into four distinct elements. First, the basic theory of international marketing is covered. 

Second, the environmental implications of international marketing are analyzed. This is then followed by an 
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exploration of the strategies of approaching international markets. Finally, there are extensive discussions on 

the marketing mix decisions and strategies in international marketing contexts.  

 

The course also creates an opportunity to facilitate ‘real life’ decision-making and enhances a wide range of 

study skills, such as independent research, analytical skills as well as critical thinking. 

 

Course	Objectives	

 

This course is designed to provide students with the knowledge and application of marketing principles in 

international contexts. Students will be able to: 

 

1. Develop an understanding of the unfamiliarity and complexity posed by international markets. 

 

2. View international marketing management as a systematic thought process, a set of techniques 

underlying the planning and execution of strategy in response to the unfamiliarity and complexity in 

international markets, with the aim of maximizing competitive advantages in these markets. 

 

 

 

Contribution	to	Mission	&	program	learning	goals  

 

Contribution to 
Mission 

■ Global vision  Social responsibility ■ Cross-cultural 
competence  
 Multi-region studies ■ Professional Knowledge and 
Competence 

 

Teaching	Methodology	

 

The teaching and learning strategy is designed to provide a framework of contemporary knowledge and 

theories supported by examples from industry. The teaching and learning methods are based on a series of 

lectures and, where appropriate, class exercises, case studies, and group projects.  
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In order to achieve the course objectives outlined above, it is imperative that you come fully prepared for 

each lecture, usually this will require you:  

 

(a) undertaking the readings;  

 

(b) familiarising yourself with the case studies; and  

 

(c) participating in class activities and group projects. 

Course	Materials	and	Readings	

Studying materials including power point slides, case materials and class activity sheets will be provided in 
class and on Blackboard. Students will be expected to keep up with studying these materials and to come to 
class ready for discussing and sharing their ideas.  
 
Students may also find the following readings helpful in facilitating their learning and research in this course: 
 
Keegan, W. J and Green, M. C. Global Marketing. 8th Edition.Pearson. 
 
Meyer, K. E., Estrin,S. Bhaumik, S.K. and Peng, M.W. (2009) Institutions, Resources and Entry Strategies  
in Emerging Economies. Strategic Management Journal, 30, 61-80 
 
Teece (2010) Business Models, Business Strategy and Innovation. Long Range Planning, 43, 172-194.  
 

Course	Requirements	and	Assessment		
The course meets Fridays. Students are expected to attend all lectures. Grades will be based on your 
performance on class participation, environment analysis assignment, student-led class activity, group 
research project, attendance and final exam. 
 
Graded Elements Course Value 
Class participation and attendance 10% 
Sociocultural environment analysis & presentation 10% 
Student-led class activity 10% 
Group Research Project 

Written research report  
Report presentation 

40% 
25% 
15% 

Final exam 30% 
Total 100% 

 
Information regarding further guidance and arrangement of the above assessments will be provided as the 

course progresses.  
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This class also follows the rules and expectations regarding letter grades provided by Beijing Foreign 

Studies University (BFSU) and it also follows the grading curve policies.  

 

 

Number and letter grade correspondence 

Points Grades Grade points 

90-100 A 4.0 

85-89 B+ 3.7 

82-84 B 3.3 

78-81 B- 3.0 

75-77 C+ 2.7 

72-74 C 2.3 

68-71 C- 2.0 

64-67 D+ 1.5 

60-63 D 1.0 

0-59 F 0 

 

 

Course	Outline	

  

Week Date  Topic Tasks 

1 6-Sep 

 Introduction to international 

marketing management 

Read syllabus and come with questions 

Case study 

2 20-Sep 

 

Environmental influences on 

international marketing 

Case study 

Form groups for student-led class activities (SCA) and 

presentations 

3 27-Sep 

 

Competitive advantages SCA 1 

4 29-Sep 

 Segmentation, Targeting, and 

Positioning SCA 2 

5 11-Oct 

 

Sociocultural environment 

  *Due: Sociocultural Environment Analysis 
Presentations 
 Each team should come prepared to discuss their 
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analysis presentations analysis with the class. 
 Prepare a handout that will include a one-paragraph 

summary of your analysis, several bullet points of key 
issues and concepts, and one to two questions for 
discussion.

6 18-Oct 

 International marketing 

research & Report writing 

seminar (1) 
SCA 3 

7 25-Oct 
 

Market-Entry Strategies SCA 4 

8 1-Nov 

 

International marketing 

research & Report writing 

seminar (2) 

 *Due: Topic description for your group research 
project (Presentation): 
 Problem statement 
 Brief outline of potential themes, issues, and focus of 

your research project 
 Initial source list (at least ten sources from different 

periodicals)
9 15-Nov  Brand and product decisions 

SCA 5 
10 22-Nov  Pricing decisions SCA 6 

11 29-Nov  Marketing channels decisions SCA 7 

12 06-Dec 

 

Marketing communications 

decisions 

SCA 8 

*Deadline for written research report submission: 12 

noon, Thursday December 5th (on Blackboard) 

13 13-Dec 

 

Research Project Presentations

 Research Project Presentations: 
 Each team should come prepared to discuss their 

project with the class. 
 Prepare a handout that will include a one-paragraph 

summary of your project, several bullet points of key 
issues and concepts, and several questions for 
discussion.

14 20-Dec 

 

Research Project Presentations

 

Course review 

 Research Project Presentations: 
 Each team should come prepared to discuss their 

project with the class. 
 Prepare a handout that will include a one-paragraph 

summary of your project, several bullet points of key 
issues and concepts, and several questions for 
discussion.

 

Miscellaneous	issues	

 
Please note that I reserve the right to make adjustments to the course schedule, which partly depends on how 

we progress with certain important topics. Classes are somewhat organic and changes are to be anticipated. 

 

Please behave in a professional and courteous manner at all times in the class. Please pay special attention to 

expressing ideas respectfully, as well as respecting the views of other students during the class discussions. 
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Please contact me about academic matters by email. I will also use emails to communicate academic matters 

with you when necessary. It is therefore your responsibility to check email notifications regularly. 

  

Plagiarism	and	Academic	Dishonesty		

I. Plagiarism is the unauthorized use of another’s work or ideas and the representation of these as one’s own.  

 

Definition of Plagiarism: “The practice of taking someone else’s work or ideas and passing them off as 

one’s own”. (OED)  

This includes among others but not limited to  

(a) copying another individual’s or group’s ideas and work, copying materials from the internet and other 

published sources and producing such materials verbatim,  

(b) Using others’ ideas and work without proper citation of the original proponent or author of the idea. 

Students are expected to produce original work of their own for assignments and examinations.  

 

BFSU considers plagiarism as a serious breach of professional ethics. Plagiarism will not be tolerated in any 

form at BFSU. Penalties can be as severe as expulsion from the university. To avoid plagiarism it always 

best to do your own work or cite the work of others appropriate. Refer to your student handbook for a more 

detailed description of plagiarism and the associated penalties.  

In this class, the rules are:  

1. The first instance of plagiarism will result in a “zero” for the assignment in question.  

2. The second instance of plagiarism will result in a fail grade for the entire course.  

3. The third cumulative instance of plagiarism, academic dishonesty and violation of school disciplinary 

rules in this and other classes will result in serious disciplinary action which could include expulsion 

from BFSU.  

4. The instructor will report each instance of plagiarism, academic dishonesty and violation of school 

disciplinary rules to the disciplinary officer.  

 

II. Academic dishonesty  

Academic Dishonesty includes but not limited to: (a) plagiarism, (b) cheating during examinations, 

(c) obtaining/ providing information for reports, assignments and examinations by fraudulent means, (d) 
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falsification of information or data, and (e) false representation of others’ effort as one’s own. Some 

examples of academic dishonesty are: copying from other students during examinations; copying material 

from other students’ reports/ assignments and submitting the same as one’s own report; creating fictitious 

interview materials for assignments or reports. These are just a few examples and not exhaustive.  

The rules on plagiarism, copying and academic dishonesty are non-negotiable. 


