
 

Course Title 

 

Chinese Culture and Business Etiquette 

 

Course  

Provider  

MA Qin Teaching  

Language  

English 

 

Level of 

Students 

Undergraduate- 

3
rd

 / 4
th

 Year Students 

Course Duration 48 hours 

 

Credits 3 Category Business 

 

Objective & 

Overview of the 

Course 

This course is designed to enable students to develop a basic 

understanding of the Chinese culture and its influences in business 

relationships. It also seeks to help students acquire the skills to 

interact with Chinese people in simple social and business 

contexts with an appreciation of the Chinese business protocols. 

Whilst helping students to develop a broad understanding of the 

Chinese culture and business etiquette, this course provides them 

with the cultural context of their study in China as well as the 

foundation for their future career related to China or Chinese 

enterprises. 

 

Based on the knowledge about Chinese history and Chinese 

philosophical thoughts, such as Confucianism, Taoism, Legalism 

and Sun Tzu’s Art of War, the students will understand Chinese 

core values, ways of seeing the world and thinking logic. The 

influence of the two important concepts “Guanxi” and “Mianzi” 

in Chinese social practice in the business world is illustrated and 

discussed. What’s more, aspects of Chinese Cultural Traditions, 

Cultural theories, Chinese communication styles, Chinese 

psychology, and Chinese Business Etiquette/practice are covered 

with examples and cases. 

 

 

 

Learning 

Outcomes 

Students will be able to:  

 Comprehend traditional Chinese thought, especially 

Classical Confucianism, Taoism, Legalism and Sun 

Tzu’s Art of War in ancient China; 

 Explore the diversity of values, and develop the 

conceptualization and execution of cultural engagement, 

planning and management; 



 Be able to interact with Chinese people in a culturally 

appropriate manner; 

 Be able to contrast and critically reflect on aspects of 

business protocols between China and the candidate’s 

own country 

 

 

Teaching  

Methods 

Except for the lecturer’s PowerPoint presentations, there are many 

ways to encourage the students to participate, such as class 

discussion, students’ presentations, case analysis report and role 

plays based on movies, video clips, questions, and cases. Since 

culture is not best learned through books, the students are 

encouraged to observe their personal encounters in the real 

business context, evaluate their behavior and develop their 

reflections into a term paper. 

 

 

Syllabus 

Week Contents 

1 - Introduction 

- Chinese history I 

-Chinese food culture metaphor 

Assignment 1: term paper requirements 

Table of Presentation 

2-3 - Chinese history II 

- Chinese philosophy I-1: Confucianism---Confucius, Movie Kongzi and 

discussion 

4 -- Chinese philosophy I-2: Confucianism--- Mencius & Xunzi 

Chinese philosophy II: Taoism---Laozi &Zhuangzi, Chinese medicine. 

5 -Chinese philosophy III: Mohism & Legalism---Mozi & Hanfeizi 

6 -Chinese philosophy IV: Sun Tzu’s The Art of War and “36 strategies” 

7 -Chinese religions: Buddhism, Islam, Christianity, Ancestral worship, etc. 

- Review of Cultural Theories: Hoffsted, Hall’s High/Low-context culture, 

Kluckhohn and Strodtbeck's Values Orientation Theory, etc. 

- Seminar: term paper topic selection 

8 - Aspects of Chinese Cultural Traditions 

• Traditional Paintings 

• Classic literature (Big Four) 



• Opera (Peking opera) 

• Poetry 

• Social customs (festivals, color, number, animals) 

 

 

9 

- Aspects of Chinese Society & Community 

• The individual and the Community 

• Rencheng/ “feelings” & Guanxi /“interpersonal-relationship-web” in 

Human Relationships 

• Mianzi: a social Entity 

• Chinese Communication styles 

10 Labor Day—no class 

11 - Aspects of Chinese cultural values - filial piety, the young and the old; 

women’s status; Collectivism; etc. 

- Chinese cultural values in Movie Gua Sha and discussion 

12 -Case study: INTEL IN CHINA (how to deal with cross-cultural conflicts) 

Role play and discussion 

- Communication Styles in Business 

Assignment 2: case analysis report requirements 

13 - Chinese psychology and Business Practice I 

• Childhood Socialization 

• Traditional Education 

• Emotion 

• Americanization 

• Consumerism 

14 - Chinese psychology and Business Practice II 

• Emotion Among the Chinese 

• Contemporary Psychological findings: Chinese vs. Western 

15 -Chinese Business Etiquette/practice 

– Greetings 

– Gift-giving 

– Concept of time 

– Table manner 

– Seat arrangement 

– Decision-making Styles in Business 

-How to establish Guanxi in China 

16 - Discussion: How to establish Guanxi in China 

-Summary of the tips of doing business in China 

- Finish all the presentations 

-Review and Q&A 

Assignment 1: term paper due 

Assignment 2: case analysis report due 

Final exam requirements 

17 Final exam (2 hours) 



 

Assessment  

Methods Weighting 

 Attendance and class participation  

 Presentation   

 Case analysis report  

 Term paper (An essay of 2000-2500 words)  

 Final exam  

10% 

10% 

10% 

40% 

30% 

Notes: 

(1) As for the attendance (5%), if you fail to come to class for more than 5 times, you 

will not be allowed to take the final exam; three times of coming late (15mins or 

more) equals one absence; one hour absence will be regarded as one absence; you 

will lose one point for each absence; class participation (5%) means involvement 

of class discussion, comments and other contributions. 

(2) Presentation (10%) You are expected to do some research on one topic about 

Chinese culture, or you may reflect your experience in China (e.g. cultural 

shocks). You are welcome to compare Chinese culture with your own culture. 

Then present the results with PowerPoint in class. The presentation should be 

within 10-15mins.  

(3) Case analysis report (10%) After we discuss the Case study: INTEL IN CHINA 

during this semester, you are expected to write a case analysis report. The 

requirements will be given to you later. 

(4) Term paper (40%) See the attached requirements for term paper. 

(5) Final exam (30%) A 2-hour exam concerning the topics we cover in class. You are 

expected to explain some terms and concepts, answer essay questions, and analyze 

a comprehensive case. 

 

Assessment Criteria 

100 point scale:  

 

90 and up:  Superior work in all areas - Student consistently exceeds minimal 

expectations in all areas regarding content, analysis, synthesis, and 

evaluation of topics, participation, timeliness, and writing style. 

80--89:       Good work in most areas - Student demonstrates minor deficiencies in 

some areas regarding content, analysis, writing style, and/or participation. 

70--79:       Fair work in most areas - Student exhibits need for improvement in most 

areas regarding content, analysis, writing style, and/or participation. 

60--69:       Student barely meets minimum standards of undergraduate level work with 

difficulty 

59 and below: Student shows evidence of refusal or inability to meet minimum standards 

of undergraduate level work. 

 

Recommended Textbook and References 



 

Core textbook 

 YE, Lang. & ZHU, Liangzhi. 2008. Insights into Chinese Culture. Foreign 

Language Teaching and Research Press, Beijing. 

 

Recommended Readings 

To do well in this module, you are expected to utilize the following books: 

 DAVIS, Herbert J. & SCHULTE, William D. Jr (Ed.). 1997. National Culture 

and International Management in East Asia. International Thomson Business 

Press, London.  

 DAVIS, Linell. 2001. Doing Culture: Cross-cultural Communication in Action. 

Foreign Language Teaching and Research Press, Beijing. 

 DING, Wanddao. 2006. Glimpses of  Chinese Culture, Foreign Language 

Teaching and Research Press, Beijing. 

 GAO, Ge et al 1998. Communicating Effectively with the Chinese, Sage 

Publications (USA).  

 GUESTLAND, Richard R. 1999. Cross-cultural Business Behaviour – 

Marketing, Negotiating & Managing Across Cultures, Copenhagen Business 

School Press.  

 PORTER, Robin & ROBINSON, Mandi. 1994. The China Business Guide, 

Keele University, China Business Centre & China-Britain Trade Group.  

 

 

 

 


